
E-Newslet ter  Adver t is ing

For more information on e-newsletter advertising opportunities, 
contact your sales representative or Publisher Lisa Shanower, at 
lshanower@marinmagazine.com or 415.332.4800.

Take advantage of this very cost-effective method of communicating to a targeted audience!

New E-Newsletter Choices
from Marin Magazine

We have three distinct e-newsletter products to meet your specific marketing needs. We offer a weekly 
local newsletter (Weekend 101); a monthly travel newsletter (GO); and California Wine Country, a 
monthly wine country newsletter. Each e-newsletter mailing list is 100% opt-in subscribers.

Weekend 101—The Inside Scoop on Bay Area Happenings. A weekly guide to all the Bay Area has to 
offer. Museum openings, concerts, films, cultural events, art, dance, hikes as well as great shopping 
deals and contests from Marin Magazine advertisers—it’s all here every Wednesday.

GO—Marin Magazine’s Travel Newsletter. A monthly look at the best places to let your hair down and 
enjoy a little R&R. Once a month, this travel newsletter offers great vacation getaways close to home 
or further abroad and brings readers travel deals and specials not found anywhere else.

The Opportunity: Email Sponsorship
Newsletter Circulation: . . . .    9,600+ opt–in email addresses

Average Open Rate:  . . . . .      25%

Average Click-thru:  . . . .    10-16%

Industry Open Rate: . . . . . . .      17%

Industry Click-thru: . . . . . . .        10%

The Opportunity: Email Sponsorship
Newsletter Circulation: . . . .   8,700+ opt–in email addresses

Average Open Rate:  . . . . .      25%

Average Click-thru:  . . . .    9-30%

Industry Open Rate: . . . . . . .      15%

Industry Click-thru: . . . . . . . .         11%
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Featured EVENT / OPEN HOME / restaurant / etc.
First promotional placement. Only one per email blast. Includes 
75 words of client-provided promotional copy, photo or logo and 
URL link to either home page, promotion or URL.

Image/Logo Size:	600px wide by any size tall, preferably a 
square, will be resized.
Cost:	$ 400 per promotion/issue

PROMOTIONs and deals
Promotions and Deals are an effective way to advertise 
promotional offerings (i.e. 10% off next purchase). 

Includes 75 words of client-provided promotional copy, photo 
or logo and URL link to either home page or promotion.

Image/Logo Size:	600px wide by any size tall, preferably a 
square, will be resized.
Cost:	$ 250 per promotion/issue
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Advertising Opportunities:

MAGAZINE

Lead Banner Ad
Leaderboard with link at top of Newsletter

Size:	 600px  x  90px
Cost:	$ 600/issue

Skyscraper advertising
Skyscraper with link in lefthand column of Newsletter

Position (1):	U pper lefthand position 
			   Size:	 160px  x  600px
			   Cost:	 $ 475/issue

Position (2):	 Middle lefthand position
			   Size:	 160px  x  600px
			   Cost:	 $ 400/issue

Position (3):	 Bottom lefthand position
			   Size:	 160px  x  600px
			   Cost:	 $ 300/issue

CREATIVE SERVICES: In-house creative services will be billed 
at $150 per hour, in 15 minute increments.

NOTES: Flash advertising not available. Marin Magazine 
reserves the right to edit for style, clarity and consistency.

The Opportunity: Email Sponsorship
Marin Magazine offers a weekly newsletter delivered to  
opt-in VIP List members.

Newsletter Circulation: . . . .    9,600+ opt–in email addresses
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For  more  in format ion ,  contact  your  sa les 
representative or Publisher Lisa Shanower, at 
lshanower@marinmagazine.com or 415.332.4800.C

on
ta
ct

MAGAZINE

The Opportunity: Email Sponsorship
Marin Magazine offers a monthy newsletter delivered to  
opt-in VIP List members.

Newsletter Circulation: . . . .    9,600+ opt–in email addresses

Average Open Rate:  . . . . .      25%

Average Click-thru:  . . . .    10-16%

Industry Open Rate: . . . . . . .      17%

Industry Click-thru: . . . . . . .        10%

Weekend 101: 2011 & 2012 Dates
Newsletter	 Close Date	 Email Drop Date
October 2011	 September 28, 2011	 October 5, 2011
		  October 5, 2011	 October 12, 2011
		  October 12, 2011	 October 19, 2011		
		  October 19, 2011	 October 26, 2011

November 2011	 October 26, 2011	 November 2, 2011
		  November 2, 2011	 November 9, 2011
		  November 9, 2011	 November 16, 2011
		  November 16, 2011	 November 23, 2011	
		  November 23, 2011	 November 30, 2011

December 2011	 November 30, 2011	D ecember 7, 2011
		D  ecember 7, 2011	D ecember 14, 2011	
		D  ecember 14, 2011	D ecember 21, 2011
		D  ecember 21, 2011	D ecember 28, 2011

January 2012	D ecember 28, 2011	 January 4, 2012
		  January 4, 2012	 January 11, 2012
		  January 11, 2012	 January 18, 2012
		  January 18, 2012	 January 25, 2012

February 2012	 January 25, 2012	 February 1, 2012
		  February 1, 2012	 February 8, 2012
		  February 8, 2012	 February 15, 2012
		  February 15, 2012	 February 22, 2012
		  February 22, 2012	 February 29, 2012

March 2012	 February 29, 2012	 March 7, 2012
		  March 7, 2012	 March 14, 2012
		  March 14, 2012	 March 21, 2012
		  March 21, 2012	 March 28, 2012

April 2012	 March 28, 2012	 April 4, 2012
		  April 4, 2012	 April 11, 2012
		  April 11, 2012	 April 18, 2012
		  April 18, 2012	 April 25, 2012

May 2012	 April 25, 2012	 May 2, 2012
		  May 2, 2012	 May 9, 2012
		  May 9, 2012	 May 16, 2012
		  May 16, 2012	 May 23, 2012
		  May 23, 2012	 May 30, 2012

June 2012	 May 30, 2012	 June 6, 2012
		  June 6, 2012	 June 13, 2012
		  June 13, 2012	 June 20, 2012
		  June 20, 2012	 June 27, 2012
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MAGAZINE

Advertising Opportunities:

For  more  in format ion ,  contact  your  sa les 
representative or Publisher Lisa Shanower, at 
lshanower@marinmagazine.com or 415.332.4800.C

on
ta
ct

Skyscraper advertising
Skyscraper with link in lefthand column of Newsletter

Position (1):	U pper lefthand position 
			   Size:	 160px  x  600px
			   Cost:	 $ 400/issue

Position (2):	 Middle lefthand position
			   Size:	 160px  x  600px
			   Cost:	 $ 350/issue

Position (3):	 Bottom lefthand position
			   Size:	 160px  x  600px
			   Cost:	 $ 275/issue

CREATIVE SERVICES: In-house creative services will be billed 
at $150 per hour, in 15 minute increments.

NOTES: Flash advertising not available. Marin Magazine 
reserves the right to edit for style, clarity and consistency.

PROMOTIONs and deals
Promotions and Deals are an effective way to advertise 
promotional offerings (i.e. 10% off next purchase). 

Includes 75 words of client-provided promotional copy, photo 
or logo and URL link to either home page or promotion.

Image/Logo Size:	600px wide by any size tall, preferably a 
square, will be resized.

Cost:	$ 200 per promotion/issue

Lead Banner Ad
Leaderboard with link at top of Newsletter

Size:	 600px  x  90px
Cost:	$ 500/issue

Featured Destination
First promotional placement. Only one per email blast. 
Includes 75 words of client-provided promotional copy, photo 
or logo and URL link to either home page or promotion.

Image/Logo Size:	600px wide by any size tall, preferably a 
square, will be resized.

Cost:	$ 350 per promotion/issue

The Opportunity: Email Sponsorship
Marin Magazine offers a monthy newsletter delivered to  
opt-in VIP List members.

Newsletter Circulation: . . . .   8,700+ opt–in email addresses

Average Open Rate:  . . . . .      25%

Average Click-thru:  . . . .    9-30%

Industry Open Rate: . . . . . . .      15%

Industry Click-thru: . . . . . . . .         11%

GO Travel Newsletter: Closing Dates
Newsletter	 Close Date	 Email Drop Date
October ‘11	 October 13, 2011	 October 20, 2011
November ‘11	 November 10, 2011	 November 17, 2011
December ‘11	D ecember 8, 2011	D ecember 15, 2011
January ‘12	 January 12, 2012	 January 19, 2012
February ‘12	 February 10, 2012	 February 17, 2012
March ‘12	 March 8, 2012	 March 15, 2012


